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Zigzag

The Professionalism of Entertainment

ZHOU Min Beijing Normal University, Zhuhai

Abstract: In Chinese media marketing, especially in the field of television production, the professional and social
influence of entertainment program has significantly increased. Therefore, entertainment professionalism is worth
concern of chinese media industry and academia. The so—called entertainment professionalism, refers to the professional
skills, behavior standards and occupation ethics, that TV practitioners must hold in the entertainment program making
process. If the news professionalism originated in the news business era, then entertainment professionalism produced
in the entertainment consumption era. This paper discusses the topic from four aspects: program mode, production
team, production idea, marketing method. Although entertainment professionalism is still in the research stage in China,
with the constant improvement and development of entertainment professionalism, more and more better television
entertainment programs will be provided to the audiences.
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