#4145 183& %

Journalism & Communication Review

JCEy

76 3 2023 5
Vol. 76 No. 3 May 2023. 005-016

[

”»

[13 «

[

“ ”( mental shortcuts)

DOI: 10. 14086/j. enki. xwycbpl. 2023. 03. 001

£ 2096-5443( 2023) 03-0005—12
( 20JJD860001)

4

”»



6. #ial 5153 e 2023 3

AY o AY
- Al N
3
o
1.
o
“ » o« » o« »”» 4
o
o A) N
173 ”
5 “ ”
o A) AY
6
~ °
7
o A) N
o
- - o
o
N ~
8
o
o
° ~ ~ ~
AY A) o AY AY A)
«“ 2
~
o XR
o
2.
~
9 10
A) o o
~ ~ )
A) AY o
o
10
o A) Y
o °
11
o
« ” 10
o
o A)
~ o
AY N o
. ( instrumental rationality) ( value

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



rationality) o

« ”»

o ( bureaucracy)
12 .
o ( impersonal)
13
o
.
o N >
o
Al o
o
7 . . .o
o ( availability heuristic)
o
14
o
o
o
o
3
A) o
1 . ({3 »
43 ”»
N A) o
o
o o
» 15
o
16 .
o L
o A)
o
.
o
A)
17
N o
[3 »
Y A) N
“ ”» [ ”»
o o
18
o
o AY N
19

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



.8 Al 518456 2023

2.
o
o <<
“ »
o
~ ~ S
.
20
o
o
21
~ ~ o
~
22
o
~ ~ ~ ~ ~
22
o
3.
o
23
o
. 20 80 .
o ( )
“« ”»
o
8
o
o
25
o
o
o
o
~
o
« ”»
~ o
”» 8
[} ~ ~
o
o ~ ~ ~
o
~ ~ o

)

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved.

»

[

24

25

http://www.cnki.net



113

32

Y )
“ »
27
“
b
Y
[13
30
o
o
“ ”»
(13
o
o
. TS
» Frith :
33

“ ”

»

? Hestenes

33

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved.

”»

28

http://www.cnki.net

113



c 10+ Al 518456 2023

R = R =
(s (AR
INE £ 3. 5 e A R
(M) |« " > (B
ARA Sn G A
fRHE
FAE
AEFMEEREMAE
A Fo R
R —
(L FE#R)
1 . .
2.
34
35
36
37
37
38
Y N (
) 38

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



olln

» o« » o« »

Al
ChatGPT

100

Bing

40

BuzzFeed

39

o7 ¥ ChatGPT
ChatGPT
Al

101

CEO

5

42

” BuzzFeed

100

OpenAl
“ Al
Tiktok \ Instagram
( AIGC)
ChatGPT
IDC 2022
GB.

43



<12 Al 583 ie 2023 3

o N o )
44
o N N
o
45
o o
o
46
o
47
o AY o AY
o
48
o
o
o o
49
o
[13 »
o >
o
o o
20% N N
80%
AY o
o ;
50
o
51
o
Al
52
o
AY A)
@ N N
o
o
) o
AY
o
. “ » . IP
AY AY
AY o

(C)1994-2023 China Academic Journal Electronic Publishing House. All rights reserved. http://www.cnki.net



013n

( )DAO
2022 DAO( Decentralized Autonomous Organization DAO) DAO
. DAO
. - ¥ Web3.0  DAO
Web3. 0 S . N DAO
N o DAO
. ' DAO
DeepDao 2022 6 2228 DAO 98 DAO
. NN o DAO PubDAO
o DAO
. DAO
. DAO
DAO DAO

“ ”»

« ”»

. DAO

1000

DAO

« ¥ DAO



« 14 #idl 5154853416 2023 3

o DAO
« _ _ 2
( LLM) . Al
N o ChatGPT Al
N o Al
« »”
“ 7 o
( field of action) o 0 Al
1 . : . 2021 5:131-138+179.
2 . . . 2012 28:9595.
3 . N —_— “ 7 . ( )
2007 1:1247.
4 A.Hart.Understanding the Media: A Practical Guide.Routledge 1911: 5.
5 . — A “ 7. ( )
2012 9:159-162.
6 L o 7 . 2019 7:48-55.
“ oo 7 . 2022 8:23-29.
8 . DAO : “ ” —
2022 12:25-36.
9 e 7 : . 2022 5:35-39.
10 . . . . 2015:27-30.
11 . . 2022 6:227-237+248.
12 . . ( ). . 1997: 111-113.
13 . “ 7 — . . 2021 5:
47-56+213.

14 K.Riddle.Always on My Mind: Exploring How Frequent Recent and Vivid Television Portrayals are Used in the Forma—
tion of Social Reality Judgments.Media Psychology 2010 13( 2) : 155-179.
15 . . 2022: 72-78.



16
17
18

19
20
21

22
23
24
25
26
27
28
29

30

31

32
33
34

35
36
37
38
39
40
41

42

43
44
45
46
47
48

49

L N . 1996 5:22-32.
e 7 “ 7 . 2023 1:70-78.
R.Oldenburg.The Great Good Place: Cafes Coffee Shops Bookstores Bars Hair Salons and Other Hangouts at the Heart

of a Community.Da Capo Press 1999.
2021 4:1226+158.

. . . . 2005: 1-0.
( ) 2022 11:
129-136.
VK ” : . 2018 5:208-216.
2022 4:12-4.
“ 7, 2022 5:4-6.
. . : . . : 1996: 1-8; 82-85.
2022 10:9-1.
Web3. 0 . 2022 5:128-133.
. . . . . 2014: 11.

D.Silver T.N.Clark C.J.Navarro Yanez.Scenes: Social Context in an Age of Contingency.Social Forces 2010 88( 5) :
2293-2324.

2021 10: 54-60.
D.Hestenes. Notes for a Modeling Theory of Science Cognition and Instruction. Proceedings of the 2006 GIREP Confer—
ence.Modelling in Physics and Physics Education 2006: 20-25.
C.Frith. : . . 2012: 2535.
— . 2013 35:80.
Robb John and Oliver JT Harris eds.The Body in History: Europe from the Palaeolithic to the Future. Cambridge Uni-
versity Press 2013: 15-32.

. : - . 2013: 64-75.
. . “ 7 . . 2008: 53.
2015: 81-85.
— N - N . 2018 12:83-03.
2002: 12-14; 32-33.
.VR . 2022 6:5-8.
ChatGPT 119% 12%1/

.2023-0127. 2023-0131 .http: //mp.weixin.qq.com/s? __biz=MzlzNjc1NzUzMw = = &mid = 2247662210&idx =
1&sn = 37e548ddfdc9584299a78ef078357833&chksm = e8decdf0dfa944e6c¢7hb7903e9b8175¢8172e77512ac2d79ee04
5d7cbce3a59753f1d9296{82a#rd.

re: Invent 2022 : .2022-42-12. 2022-12-27 https: //view.inews.qq.com/a/
20221212 AO5SE1C00.
. . 2022 2:132-140.
2013.
2006 11:67-68.
. . : . . 2007: 240.
2016 9: 549-560+573.
— . 2019 I:
101-412.
S . 2020 5:13-18+43.



c 16+ #idl 515485341 2023 3

50 . . NicholasA. Christakis
2013: 170-180.

51 . N . ( ) 2022 4:163-73.
52

2021 5:6-22.
53 S.Hassan P.De Filippi.Decentralized Autonomous Organization.Internet Policy Review 2021 10( 2) : 1-10.
54 DAO: . 2022: 2-2.
55 . : DAO. 2023 1:39-48.

56 N.Couldry N.Mediatization or Mediation? Alternative Understandings of the Emergent Space of Digital Storytelling. New
Media & Society 2008 10( 3) : 373-391.

Relation—Information—Field: Exploring the Future Communication
Model under the Enhancement of Irrational Factors

Yu Guoming Li Fan( Beijing Normal University)

Abstract: In the era of digital civilization the role of irrational factors is becoming more and more prom-
inent and the limited cognitive resources of human beings are becoming more and more precious. As the core
of irrational factors relationships emotions and affections deeply affect the quick decision-making system re—
presented by “Jiesi”.With the strengthening of irrational factors human beings face three body turns: the ma—
terial body turn the cultural body turn and the technical body turn.The material body turn has experienced
multiple aggregation of sensory pathways and discrete regression of senses dispelling long-term memory
prompting shortterm memory to occupy the dominant position of cognitive mechanism and then presenting
the value bias of perceptual supremacy.Under the cultural body turn interest—related group has become the
main connection method and the “third place "has become the main activity space driving the tribalization of
social organization structures and building relationships under freedom and rules. Under the technical body
turn the evolution of the communication media promotes the iteration of the media and the reorganization and
upgrading of the world realizing the virtual presence of the conscious subject and the body subject to the cy—
borg incarnation. Under the circumstance of increasingly irrational factors where the body turn promotes the it—
eration of the communication mode irrational information occupies the bandwidth of human cognition to pro—
mote social recognition; the trust communication and relay communication under the relationship link promote
social communication; the field construction under the guidance of DAO promotes social coordination then
building a future communication model centered on relationship-information-field.

Key words: relation-information-field; irrational factors; material body; cultural body; technological

body; future communication mode
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